 For Immediate Release

Mariani Nut Company Debuts 
Almond Retail Merchandising Program at Fresh Summit
                                  
“Get Your Heart Pumping”

WINTERS, Calif., Oct. 2, 2009---Encouraging consumers to “Get Your Heart Pumping” is the theme of Mariani Nut Company’s new Almond Retail Merchandising Program.  As consumers recognize the nutritional and heart healthy benefits of Almonds, Mariani is prepared to help retailers capitalize on market trends with these new marketing materials that can be customized to meet retail specifications. 

Matt Mariani, who oversees the company’s marketing efforts, says this program is the company’s first almond retail merchandising effort and is “the result of research that identifies key consumer needs and awareness.” He continues, “This includes, consumers who are seeking healthy food alternatives strongly skewed to heart health, increasing awareness of the nutritional benefits of almonds and product value for the price.”     

 	Retailers may access a full range of support materials including shelf talkers, free standing signage, point of purchase displays, take-one cards, pamphlets, floor stickers, danglers and crates or bins that carry the “Get Your Heart Pumping” message. 

	The merchandising program and package design have been produced by Thomas Ferrous Inc., a marketing and design firm with extensive retail packaged goods experience.

 Mariani Nut Company is a family-owned grower and supplier of premium nuts from California. The company serves consumers, industrial and foodservice customers with multiple varieties and sizes of nuts from Mariani-owned orchards and from other growers. A full line of consumer packaging options consistent with the retail environment are offered.  For more information go to www.MarianiNut.com or call 530.662.3311.
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